YKkpaiHcbkuli ekoHoMiYHU yaconuc Bunyck 10,2025

UDC 338.4:69
JEL L74, L25,D24,1L22,L1
DOI: 10.32782/2786-8273/2025-10-23

Viktor Leshchynsky

Doctor of Law,

Associate Professor of the Department

of Agricultural Economics and Management,

Kyiv Agrarian University of the

National Academy of Agrarian Sciences of Ukraine
ORCID: https://orcid.org/0000-0002-0533-2341

Jlemuncokuii B.I1.
KuiBchkuii arpapHuii yHIBEpCUTET
HamionanbHoi akanemii arpapHuX HayK YKpaiHu

COMPETITIVENESS OF A CONSTRUCTION ENTERPRISE TAKING
INTO ACCOUNT INTANGIBLE FACTORS

KOHKYPEHTOCIIPOMOXHICTbH BYAIBEJIBHOI'O NIAITPUEMCTBA
3 BPAXYBAHHAM HEMATEPIAJIBHUX ®AKTOPIB

Abstract. The article is devoted to the issues of determining the factors that affect the level of competitiveness of a construc-
tion enterprise, in particular, intangible factors are singled out, which are the competitive advantage of construction enterprises
themselves. It is substantiated that a sustainable competitive advantage is achieved only thanks to assets and competencies
that cannot be copied or accurately reproduced. Therefore, considering the features and advantages of intangible assets of a
construction enterprise in the context of competitiveness, it is proven that, unlike tangible assets, intangible assets are more
difficult to accumulate and transfer, since they are unique to the companies that own them. It is determined that, unlike tangible
assets, which have specific limited capacities and technical characteristics, intangible assets have more “soft” restrictions, that
is, the same assets can be used in the development of a number of products or in promoting goods on the market. The article
determines that an important characteristic of intangible assets is their scalability, which is limited, in essence, only by the
capacity of the market. An additional competitive advantage of intangible assets is the benefits obtained through the network
effect, which is that the value of the asset of the end consumer increases with the increase in the number of people using it. In
this case, the positive impact of the network effect, on the one hand, increases the benefits of all end consumers of the product
(i.e., those who already use this asset), on the other hand, contributes to the attraction of new users (those who still use the as-
set), which ultimately leads to an increase in the benefits of the company itself. The article proves that the intangible factors of
the competitiveness of construction enterprises are sources of potential benefits devoid of physical or financial form, character-
ized by significant information potential. In addition, in conditions of increased competition, globalization and digitalization,
the intangible factors of the competitiveness of construction enterprises can serve as a significant competitive advantage due
to their uniqueness, the difficulty of accumulating, transferring and reproducing them, the absence of strict restrictions on the
scope and volume of their use.
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Anomauin. Cmamms npucésauena NUmMaHHsAM 6U3HAYEHHs (PaKmopie, wo 6Nausaioms HA Pi6eHb KOHKYDPEHMOCHPOMOIC-
Hocmi 0Y0i6ebHO2O NIONPUEMCIBA, 30KpeMd, BUOLIEHO HeMAmepiaibHi (hakmopu, sKi € KOHKYDEHMHOK Nepeazor Camux
oyoisenvrux nionpuemems. OOIPYHMOSAHO, WO CMIUKA KOHKYPEHMHA nepeeaza 00CA2ACmbCs auule 3a80AKU aKmueam ma
KOMNemeHyiam, AKi HeMOJICIUBO cKoniosamu abo mouro giomeopumu. Tomy, po3ensioaiouu 0coorusocmi ma nepegazu Hemame-
plianvHux akmusie 6y0ienbHo20 NIONPUEMCINBA 8 KOHMEKCIT KOHKYPEHMOCNPOMONCHOCTI, 008€0€HO, W0, Ha BIOMIHY 6i0 Mame-
planvuux akmueis, Hemamepianbii AKmueU 6adcye HaKOnU4Lyeamuy ma nepeoagamu, OCKiIbKU 60HU € YHIKATbHUMU 0151 KOMNA-
Hill, IKI HUMU 801100it0mb. Busnaueno, ujo, Ha 6i0OMiHy 6i0 MaAMepiaIbHUX aKMUBis, AKi MAomsb NeeHi 00OMeXHCeHi NOMYHCHOCTI
Mma MmexHiuHi Xapaxmepucmuxu, HeMamepianbhi aKmueu Maiomy Olibuie «M SKUX» 00MedceHb, MoOmo 0OHI il Mi JiC aKmMueu
MO2ICYMb OYMU BUKOPUCAHT NPU PO3POOYT HUZKU NPOOYKMIE ab0 Npu npoCy8anti mogapie na punky. ¥ cmammi ausnaueno, ujo
6ADICIUBOIO XAPAKMEPUCHUKOIO HEMAMEPIATbHUX AKMUGIE € IX MACumabo8anicmy, 1Kka 00MeNCYEMbCsl, No Cymi, TuuLe EMHICHIO
punxy. Jo0amxosor KOHKYpEeHmMHOI0 Nepesazoio HemamepianbHuxX akmueie € aueoou, OmpumMaHi 3a80Ku Mepedlcesomy epexmy,
AKUIL NONIARAE 8 MOMY, WO 8apMICmb aKkmugy OJiad KIHYe8020 CHOMCUBAYA 3pOCMAE 31 30LIbUEHHAM KIIbKOCMI T100el, 5Ki 11020
BUKOPUCTOBYTIOMD. Y YbOMY 8UNAOKY NOZUMUGHULL BNIUG MEPENCEB020 eheKny, 3 00H020 OOKY, 30IMbULYE 8U200U O 6CIX KiH-
Yesux cnodxcueaiie npooyknmy (mobmo mux, Xmo 6dice 6UKOPUCMOBYE yell akmug), 3 iHuo20 OOKY, CNPUSE 3a1Y4eHHIO HOBUX KO-
pucmyeauie (mux, Xmo uje GUKOPUCHOGYE AKMUE), 1o 3peutinoio npu3eooums 00 30L1bluenHs 8u200 camoi komnanii. Y cmammi
006€0€HO, WO HeMamepidlbHi Gakmopu KOHKYPEHMOCHPOMONCHOCHT OYOI8eIbHUX NIONPUEMCING € ONHCEPeNaAMU NOMEHYIIHUX
61200, N030asIeHUMU PI3UUHOL YU IHAHCOBOI Popmu, WO XapaKkmepusyrmMvcsa SHAUHUM iHpopmayitinum nomenyianrom. Kpim
mMo2o, 8 yMO8ax NOCUNIeHHs KOHKYpenyii, enobanizayii ma yugposizayii nemamepianvhi paxmopu KOHKYPEHMOCHPOMONCHOCHI
0Yy0isenvHUX NIONPUEMCING MONUCYIMb CIYHCUMU SHAUHOIO KOHKYPEHMHOI Nepesazoio 3a80AKU CE0ill YHIKANbHOCI, CKIAOHOCHI
iX naxonuuenms, nepedayi ma 6i0MEOPeHHsl, GIOCYMHOCHI HCOPCMKUX 0OMENCEHb HA chepy ma 00csie iX GUKOPUCTAHHS.

Knruogi cnosa: 6y0isHuymeo, KOHKYPEHMOCNPOMONCHICMb, (hakmopu, NiONPUEMCMEB0, epheKmueHicms.
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Introduction. At the stage of development of the world
economy, competitiveness is determined by competitive
advantages, which, in turn, are associated with intangible
factors — information, innovations, human capital, etc.
One of the intangible factors that attract the attention of
the community and have significant information potential
is the implementation of the principles of sustainable
development. According to most studies, the ability
to adhere to the principles of sustainable development
increases competitiveness and contributes to obtaining
competitive advantages of construction enterprises. The
relevance of the research topic is determined by the study
of intangible factors that are significant from the point of
view of the modern understanding of the competitiveness
of construction enterprises, taking into account the
sustainable development of the economy of Ukraine [§].

Analysis of modern research. The problem of com-
petitiveness management is not fundamentally new for
science, since competition has always been and remains
an important component of the economy of any state, and
therefore has been the subject of research by many scien-
tists. In particular, general issues of competitiveness
management were considered in the scientific works of
A. Smith, I. Ansoff, G. Asel, J.-J. Lambin, F. Samuelson,
F. Kotler, M. Porter, G. Mintzberg, A. Thompson, A. Mar-
shall, J. Gibson, Dmitriev L.A., Kyrchata .M., Shers-
henyuk O.M., Kuzminv O.E., Melnyk O.G., Romanko O.P.,
Lupak R.L., Ryzhakova G.M., Novykova I.V. and others.
The works of these authors clearly define the concept of
competitiveness, its levels, concepts and methodology for
managing competitive advantages. However, despite sig-
nificant theoretical advances in the field of enterprise com-
petitiveness management, many aspects still require fur-
ther research. This particularly applies to the specifics of
competitiveness management in the construction industry.

The purpose of the article is to generalize theoretical
provisions and identify factors, including intangible ones,
to increase the competitiveness of construction enterprises.

Results/Discussion. In different historical periods,
competitive development is determined by various factors,
which, in turn, largely depend on the environment. Within
the framework of the analysis of competitive advantages, it
is advisable to study in more detail the evolution of the most
important factors of production. In the history of economic
thought, the period of pre-industrial development is largely
characterized by the spread of the ideas of the physiocratic
school. According to the teachings of the physiocrats, the
only productive activity is agriculture, which, according to
the criterion of productivity chosen by them, is opposed
to trade and industry. The only factor of production
considered, thus, is land (soil, natural resources), and the
only “productive class” is farmers and hired workers in the
agricultural sector. Accordingly, competitive advantages
within the framework of the physiocratic school are
associated precisely with such a material factor as land [3].

Later, in the works of A. Smith, the works of J.-B. Say
[4, 8] and others consider several factors of production at
once, the importance of both land resources and labor and
capital is noted; It is with the presence of these factors that
the competitive advantages of industrial development of
society are associated.

A. Smith’s theory in some aspects is largely consonant
with the teachings of the physiocrats: it was a reaction to
the system of mercantilism, which provided for the free

functioning of the natural order and non-interference of the
state in economic relations. However, unlike the physiocrats
and mercantilists, A. Smith’s approach was more multila-
teral and balanced and endowed both agriculture and trade
and production with features of productivity. According to
A. Smith, human activity in general and in individual areas
is based on the satisfaction of one’s own selfish interests,
which in conditions of free competition leads to the satis-
faction of the needs of other buyers, and ultimately to the
growth of general well-being. At the same time, according
to the labor theory of value, produced goods are exchanged
for each other taking into account the equality of socially
necessary labor for their production [2, 3].

Another great representative of the classical school,
J-B. Say, fundamentally studies the three factors of
production: land, labor and capital, which, in turn, form the
“productive funds” from which all the benefits of the country
are created. This approach is also balanced, since it “gives
due” to each factor, considering them as equal and assuming
that income contains elements of remuneration for each
factor: labor remuneration, land rent and profit on capital.

A. Marshall, a representative of the Cambridge school of
the neoclassical direction, in his work “Principles of Political
Science” puts forward the idea of the expediency of isolating
“organization” into a separate factor, which has many
forms — from a separate enterprise to different enterprises
of the same industry, from different industries to the state. In
essence, organization is nothing more than entrepreneurship.
At the same time, A. Marshall emphasizes the functions of
combining other factors of production, and reduces the role
of the entrepreneur mainly to the acceleration of processes
that have matured in society [2, 6, 7].

The addition of entrepreneurship to the list of factors
of production is also evidenced by the Austrian economist
J. Schumpeter in his work “Theory of Economic
Development”. However, unlike the neoclassicals, by the
fourth factor of production he understands the innovative
approach of the entrepreneur, his innovative abilities. For
him, entrepreneurship “is not a profession”, entrepreneurs
“form a special class”, “are subjects of a special type”,
which must be involved in the production of new goods,
the discovery of new production methods, the opening of
new sales markets, the development of new sources of raw
materials and the introduction of changes in the organization
and structure of the production industry. At the same time,
J. Schumpeter did not assume that the entrepreneur is
necessarily the owner of production, on the contrary, he
can be the head of a company or organization[7].

The theory of entrepreneurship was further developed
in the works of F. Hayek, who also presented his own
understanding of the concept of entrepreneurship and the
image of an entrepreneur. F. Hayek emphasizes competition
between several market entities, within which new unused
opportunities are searched for. In this, new opportunities
are not only the optimal use of resources, but also the
reduction of time costs and transaction costs [2].

Thus, in the works of A. Marshall, J. Schumpeter and
F. Hayek, a new factor of production — entrepreneurship —
is considered, respectively, from the position of combining
other factors of production and accelerating the processes
that have emerged in society (A. Marshall), from the point
of view of innovative development (J. Schumpeter) and
the search for unused opportunities to reduce costs in the
process of competition (F. Hayek). Competitive advantage
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is inextricably linked with the possession of this new,
intangible factor.

Later, within the framework of post-industrial society,
many researchers added information (knowledge) to the
theory of production factors. For example, in his book “The
New Industrial Society”, a prominent representative of the
institutional trend, J. K. Galbraith, draws attention to such
an important aspect of the development of post-industrial
society as knowledge: “Specialized knowledge and its
coordination have now become, as we have seen, decisive
factors in achieving economic success. His contemporary,
the creator of the theory of post-industrial (information)
society, J. Bell, characterized post-industrial society by the
decisive role of knowledge and information. At the same
time, he distinguished three categories of information: data,
which involves the collection of empirical information
about the subject of knowledge (the surrounding world);
information, which involves the meaningful structuring
of previously obtained data; and knowledge itself, which
involves the use of previously obtained and processed
information in order to make a certain judgment [8].

According to the famous economist who laid the
foundations of scientific research into the concept of
intellectual capital, T.A. Stewart, which he outlined in his
book “Intellectual Capital: A New Source of Wealth for
Organizations”, in historical retrospect, manual and machine
labor are eventually replaced by intellectual labor, and by the
end of the last century “knowledge has become the only and
most significant factor of production, and management is
intellectual. In this, by knowledge, the scientist understands
not only scientific knowledge, but also consulting services,
news, communication capabilities, etc. [16].

The transition from an industrial economic system
to a post-industrial economy involves a significant
strengthening of the role of information as a significant
economic resource that determines the development of
the economy. Other researchers have also written about
the importance of information. For example, J. Stigler
in his famous article “Economic Theory of Information”
points to the importance of accounting for information
for the analysis of economic life. J. Akerlof in his
article “The Market for Lemons: Quality Uncertainty
and the Market Mechanism” writes about the negative
consequences of information asymmetry. K. Arrow in
his article “Information and Economic Behavior” says
that in conditions of lack of information, the decision-
making process of each economic entity is associated
with uncertainty: “an inherent feature of decision-making
(both economic and any other) is insufficient knowledge
of all available opportunities and factors that can affect
the results of decisions”; and information, according to
K. Arrow, is designed to eliminate this uncertainty [12, 13].

Thus, the aforementioned economists — K. Galbraith,
J. Bell, T.A. Stewart, J. Stigler, J. Akerlof, K. Arrow, etc. —
spoke about the importance of such intangible factors of
production for the economic success of a company as
knowledge and information, linking the concept of the
competitiveness of an enterprise in the post-industrial era
with them.

So, from the point of view of the factors of production,
the following picture is observed. In the conditions of pre-
industrial society, the most valuable economic resource
was considered to be land, as well as natural resources
and materials contained in it; accordingly, the key com-
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petitive advantage at that time was proximity to sources
of raw materials. In the era of industrial development, the
most important economic resources were capital and labor,
and the availability of production funds, access to capital
resources and productive labor determined the competitive-
ness of enterprises. Finally, in the period of development
of post-industrial society, information and entreprencurial
talent acquire the status of the most valuable economic
resource; while the ownership of intangible assets (such
as information, technology, image) plays a leading role in
increasing the competitiveness of the company.

In general, the historical development of society and
the economy is characterized by the evolution of the most
significant factors of production that determine the eco-
nomic success of business entities: from material factors
(namely, land, labor, capital) to intangible ones (entrepre-
neurial talent, information, knowledge).

At the present stage, in the conditions of increased com-
petition and its acquisition of new, more complex forms
against the background of globalization and technological
progress, many researchers agree that intangible resources
are factors of company growth and value creation, and,
accordingly, competitiveness.

According to some researchers, historically such a form
of intangible resources as intellectual capital has always
had a certain importance, but at the end of the 20th century
it became dominant, which is mainly due to the processes
of globalization, computerization, the rejection of interme-
diary operations in various sectors of the economy and the
growing orientation to the use of intangible factors. As a
result, the very essence of the firm is changing, more and
more companies are emerging, the activities of which are
based on intangible factors, and these fundamental trans-
formations force researchers to rethink many basic prin-
ciples of economics.

The period of the 80s was characterized by a trend
of mass reorganization of the corporate sector. Initially,
vertically integrated companies of the industrial period,
which used mainly tangible assets, were created to obtain
maximum benefits from the effect of scale. However, soon
this model naturally exhausted itself and in the new con-
ditions of modern reality proved incapable of serving as
a way to obtain competitive advantage. Companies were
forced to change their organizational structure in many
ways by replacing tangible assets with intangible ones and
to increase attention to innovations, which are a source
of competitive advantages. Thus, at the present stage, the
presence of competitive advantages depends on the intan-
gible assets at the disposal of construction companies,
which, in turn, are the most important factor in the growth
of the company’s value in developed countries. Other
researchers, for example, S. Brondoni [10], draw atten-
tion to the fact that the modern market is characterized by
an excess of goods, the main characteristics of which are
constantly improved, standardized, and the goods them-
selves are offered at a lower price. In these conditions, their
material components lose their role as distinctive features
that constitute a competitive advantage, and the success
of an enterprise is determined by the presence of intan-
gible assets, which forces companies to increase their own
potential of intangible factors.

In the literature, intangible factors (resources) are
often called intangible assets, intangible capital, intangi-
ble assets, intellectual resources, intellectual capital, etc.
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Of course, it is advisable to make a reservation that, from
a terminological point of view, within the framework of
this study, many of these concepts are used interchange-
ably, since the main characteristics and essence of these
terms are similar, and the boundaries between them are
quite blurred. This approach is not new, because other
researchers act accordingly. For example, B. Lev [14] uses
the terms “intangible assets”, “intellectual capital” and
“knowledge assets” interchangeably, indicating that the
first term is most common for accounting, the second for
management and jurisprudence, and the third for the prac-
tical activities of enterprises. The author does not set out to
conduct a detailed analysis and propose a new definition
of these terms. However, given the variety of their inter-
pretations, some of them should be cited for a more com-
plete understanding of the essence of these concepts and
the identification of their characteristics that are significant
for the study.

B. Lev points out [ 14] that intangible assets are “claims
for potential benefits that do not have a physical or finan-
cial expression and lead to a reduction in costs” or “do not
have a material form of a source of potential benefits that
are created through innovations, unique organizational
practices and human capital”. Some scientists focus only
on certain aspects of intangible assets, for example, such
as “accumulated knowledge and channels through which a
company can receive important information”. Sometimes
in scientific works the emphasis is placed on the informa-
tional essence of the concept and its significance, which is
consonant with the conclusions based on the results of the
above analysis of the evolution of the theory of produc-
tion factors. Within the framework of this interpretation,
it is noted that intangible assets, from the point of view
of economic theory, have a dual nature: on the one hand,
these are initial parameters, i.e. the flow of information
that enters the organization from the outside; and on the
other hand, these are initial data, in other words, results, i.e.
information that is directed from within the company to its
external environment.

Considering intangible factors as information flows,
it is reasonable to assume that at the current stage of
development of society they are the competitive advantage
of a construction company when making decisions and
conducting observations or analyzing the current situation.

Other researchers clarify the interpretation of intangible
assets, focusing on the study of intellectual capital, and
reduce it to a simple definition: intellectual capital is a set of
all factors that give an enterprise a competitive advantage.

Therefore, intangible assets are increasingly playing the
role of new competitive advantages, which is primarily
associated with the specific nature of the intangible assets
themselves and the features that characterize them.

According to many scientists, sustainable competitive
advantage is achieved only thanks to assets and
competencies that cannot be copied or accurately
reproduced. Therefore, when considering the features and
advantages of intangible assets of a construction company
in the context of competitiveness, researchers note, in
particular, the following: unlike tangible assets, intangible
assets are more difficult to accumulate and transfer, since
they are unique to the companies that own them. Other
researchers point out that, unlike tangible assets, which have
specific limited capacities and technical characteristics,
intangible assets have more “soft” restrictions, i.e. the
same assets can be used in the development of a number of
products or in the promotion of goods on the market. At the
same time, the non-rivalrous nature of intangible assets is
emphasized: i.e. their consumption by one entity does not
prevent their consumption by other entities (for example,
the use of an Internet site by several users), thus leading to
zero or minimal lost opportunity costs [6].

In addition, an important characteristic of intangible
assets is their scalability, which is limited, in fact, only
by the capacity of the market. An additional competitive
advantage of intangible assets, according to some
researchers, are the benefits obtained through the network
effect, which is that the value of an asset for the end user
increases with the number of people using it. In this case,
the positive impact of the network effect, on the one hand,
increases the benefits of all end users of the product (i.e.,
those who already use this asset), on the other hand,
contributes to the attraction of new users (those who are
still using the asset), which ultimately leads to an increase
in the benefits of the company itself.

Conclusions. Thus, it can be concluded that the intan-
gible factors of competitiveness of construction enter-
prises are sources of potential benefits devoid of physical
or financial form, characterized by significant information
potential. In addition, in conditions of increased competi-
tion, globalization and digitalization, intangible factors of
competitiveness of construction enterprises can serve as a
significant competitive advantage due to their uniqueness,
the difficulty of accumulating, transferring and reproduc-
ing them, the absence of strict restrictions on the scope
and volume of their use, scalability and the ability to take
advantage of the network effect.
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